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\When are you most creative?

4:33 p.m.: The least creative time of day, according to 92 percent of those surveyed
10:04 p.m.: The time when 25 percent of respondents feel most inspired

N ADDITION ...

5%

“Burn the midnight oil” to
inspire creativity

44%

Find inspiration in the shower

3%0

Forget creative ideas by
neglecting to write them down
[Bourca: Crowne Plaza)

me unemployed to entr‘epreneur

By Sara Wilson
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Laid off?
Check here

By Sara Wilsen

WE CAUGHT UP with Rich Sloan, co-

| founder of StartupNation.com, a free

business advice and networking site,
for a checklist of the first steps to
getting you—and your business—off
the ground after you've been laid off.
¢ Create a life plan. Determine the
right business to start by first iden-
tifying what you want out of life.
This includes figuring out what
turns you on. If you're passionate
about a business idea, your chance
of success will increase dramati-
cally. Visit startupnation.com for
more info on creating a life plan.
Take stock of your skills, available
resources and the track record you
might be able to leverage from a
marketing perspective.

Commit to your concept. Create a
short but clear statement defining
your business idea. It's OK if this
marphs into something else, but
you need to force yourself to distill
the idea into a brief statement
that's clear to any third party (in-
vestors, customers, partners, erm-
playees. weh designers, and so on).
Google like mad. For some quick
research, immediately start
Googling anything and everything
associated with your idea. The
faster you become an autharity, the
faster you'll be able to come up with
your business strategy, including
pricing, target markets, milestone
timing, operations and more.

Test drive. Find someone—maybe
even a few people—who'll be a
sounding board for your ideas and
strategies. It's easy to buy into your
own hype when playing up a busi-
ness opportunity. Use insiders for
this, but don't be afraid to ask peo-
ple who have no relationship to you.
One technigue is to find someone in
a noncompetitive geographic mar-

Im to be a mentor.
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