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ing with the Indy Racing League to
broadcast all its races online through
2009, including the famous Indy 500.
“We allow [customers] to mix and
match and build their own broad-
cast networks,” he says. WhiteBlox
also enables interactivity with tools
for polls, contests, chats, forums,
blogging and even sending live mes-
sages to the announcers at an event.
Located in The Woodlands, Texas,
the company projects 2007 sales of
$16 million.

To make your mark in the tech
space, be on the lookout for trends.
Says Stibel, “It’s a matter of keeping
your eyes wide open.”

PAMPERED PETS

If you're a pet lover, consider getting
into the fast-growing pet products
and services industry. Pets are a part
of the family in 63 percent of U.S.

households. In fact, in 2006, Ameri-
cans spent $38.5 billion on pet prod-
ucts and services—a figure expected
to rise to over $40 billion in 2007, ac-
cording to the American Pet Prod-
uct Manufacturers Association. Tra-
ditional pet lovers might consider a
pet franchise business like pet groom-
ing, pet products, pet walking or train-
ing. In fact, in our 2007 Franchise 500®,
the number of pet-related franchise
units grew 23 percent from 2005 to 20006.

There are many niches in which
to start your profitable pet business,
according to APPMA president Bob
Vetere. Natural and organic pet food
is a particularly hot area, he notes.
Much like in the human world, where
green products are all the rage, green
pet products are quickly gaining in
popularity. “Any trend you see in hu-
man foods, about six months later, it
pops up on the pet food side of the

STARTUPS

ledger,” says Vetere. “This is what’s
happening with organics and natu-
rals. It’s finally dawned on marketers
that the same person who'’s buying
food for the family is buying food for
the pet.”

Convenience products are heating
up as well—from automatic feeding
devices and timed watering devices
to automatic pet doors—anything that
allows owners to have a busy lifestyle
while still taking care of their pets is
hot, notes Vetere. On the same con-
venience trend, consider pet serv-
ices—pooper scoopers, for instance—
to do the dirty work that

PET FRANCHISES:
many pet owners would Aussie Pet Mobile
rather pay someone else  ayssiepetmobile.com

to do.

And just as moms buy
top-notch products for
their children, many pet
owners are all about
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