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SWEET WAYS TO SHOP FOR
BREAST CANCER AWARENESS

October is Breast Cancer Awareness Month. Right
now, many companies are donating a portion of
their proceeds to organizations that support women
with breast cancer and breast cancer research. Here
are a few items youw'll enjoy while doing good!

NATURE NATE’S HONEY

This honey is as nature intended — and very different from your typical
grocery store honey. It’s treated with very low heat, keeping all important
enzymes intact. It’s also unfiltered, which means it still contains pollen
and retains the best flavor, aroma and nutrition naturally. Lastly, Nature
Nate’s is made by 100 percent American bees, helping to eliminate
pesticides and ensuring the highest quality product. The company
offers two great options. The first is Nature Nate’s Raw & Unfiltered
Honey, which is made by American bees and comes straight from the
hive. It has not been cooked, and the pollens have not been filtered
out. Each batch is tested for a high pollen count and a clean read of
corn syrup adulteration, pesticides, herbicides and antibiotics before
going into the bottle. Nature Nate’s Honey Tins serve as a sweet gift
for neighbors, teachers or family members. Choose from five beautiful
designs, including Kitchen, Leaves, Berries, Fall Blooms and Wood
Grain. Each tin includes one 16-ounce bottle of Nature Nate’s Honey.
Also cause conscious, Nature Nate’s has partnered with the National
Breast Cancer Foundation and has committed to making a $75,000
donation. Additionally, the company is donating honey packets to be
included in the NBCF’s Hope Kits, which are distributed to cancer

survivors throughout the country.

NatureNates.com

SPARKLING ICE
PINK GRAPEFRUIT

This sparkling water has the subtly sweet taste of
tangy grapefruit that’s so delicious, it'll be love
at first sip. You'll also love that this zero-calorie,
naturally flavored sparkling water brand proudly
displays a Pink Ribbon on its Pink Grapefruit
bottle all year long, with the caption “a portion of
the proceeds will be donated to fund breast cancer
research.” This year alone, Sparkling Ice has already
contributed more than $140,000 to research and
sponsorship/support of Susan G Komen Affiliates
Race for the Cure and Wings of Karen Bra Dashes
across the county. First created in the Pacific
Northwest in the early 1990s, Sparkling Ice makes
a portfolio of refreshingly bold sparkling waters,
teas and lemonades. Bursting with real fruit flavor
and just the right amount of fizz, Sparkling Ice
delivers 19 irresistible fruit combinations without

all the calories.

Sparklinglce.com

FORD WARRIORS
IN PINK APPAREL

Ford Motor Company has been in the
fight against breast cancer for 22 years and
offers a line of Warriors in Pink apparel.
My faves of this season, priced between
$10 and $40, include the Handful of
Hope Gloves, the Courage Cap, Inner
& Outer Peace Vest and the super cute
and comfy Women’s Tank, emblazoned
with bold graphics. Warriors in Pink
donates 100 percent of the net proceeds
of its wear and gear to four breast cancer
charities that consumers can choose
from during checkout, including Susan
G. Komen, The Pink Fund, The Young
Survivors Coalition and The Dr. Susan

Love Foundation.

WarriorsinPink.com
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