he term “metaverse” is not only linding
y into everyday exchanges across
the web, pop culture and mainstream
news media discourse, but i
ing its way into closed-door corporate
discussions, as all sectors of the fashion industry
inate on il and how lo be

Broadly encompassing several areas, the term
o variety of definitions that

ection, which are linked
together to further the perceplion of a virtual uni-
verse, I is widely regarded as the next iteration of
s well as a term of reference
for the digital spaces made more realistic and re-

tual reality (VR) and extended reality (XR). While
and global industry at large

is still in the learning, planning
ment stage of the metaverse lechnology life eyele,
these immersive technologic
intelligence (A, are already notably
one business area in particular: stall
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ing and development. The economic impact driven
by this particular application cannol be overstated.
In fact, forecasts indicate that 23 million jobs will
be impacted by VR and AR by 2030, polential-
Iy boosting the global economy by s1.92 trillion.
Why? One around the idea
that immersive lechnologies like these, applied in
the i . minimize (he discon-
neet between theory and pract

. mixed-reality leaning experiences rep-
resent disruptive innovation that can significantly
optimize fashion industry training, development

Beltran shares his thoughts on those he considers
most signilicant.

How do you see the melavers
for improving internal
Can it lead to d

applicability
all' conversations?
operational im-

areas like corporale culture and productivit

and better returns,

Can the metaverse replace traditional fashion
industry stafl' training and development and
better appeal to an ever-changing workforce?
The metaverse provides fresh, inleractive engage-
ment methods vis-avis 3D VR, AR and XR train-
ing. which allows people 1o leam faster, rel

The answer Lo this begins with the understand
ing that conversations are universal. The appro-
priate words can be translatable to all situations,
crealing a successful engagement belween two
or more people that allows them o learn. So, the
ing and development lies with cre

and real leaming,” said Ed Beltran, CEO of Fierce  goal wilh tr
(¥ sations, a global leadership develog aling customized soluti that foster
company pioneering new  e-lraining  and

communication paradigms,
post-pand place, fashion
ed cor pies are increasingly appreciating the
need - and are wholeheartedly embracing — for
new approaches 1o train, sustain and develop their

in the
1

rich hu-
man connection. This can be achieved through the
development of metaverse techniques
teams Lo engage in any environment, any situation.
It could be giving feedback or requesting i, con-
fronting a problem or asking a question to
more. Developing the solutions needed 1o improve

teams in order Lo stay agile and competitive”

According to Beltran, the metaverse’s mixed-real-
ity learning modalities can supercharge fashion
industry e-skill training in several key ways. Below,

« sali and culture and enhance
productivity must include teaching teams how to
deal with issues as they arise, while keeping siress
levels at a minimum. Remember that lower stress
equals beller conversations, happier employees

mannpublications.com

better and actually enjoy the process,
One study showed that employees who trained
VR simulations learned four times faster than class-
room leamers and twice as fast as e-learners. In-
add of simply leaching theory, leams gel genuine
people-practice with customized solutions that can
be readily scaled for companies of any size as-
suring the training remains in synch with company
growth or shifts.

In the infinite metave varied modalities

created to simulate reallife scenarios that 1
experience their unique and exacting roles. al-
lowing them to develop and design outcomes as
they learn. People learn in unique ways and mixed
lity offers evolving workforees numerous oppor-
tunities to learn. s in and change the way they
work all without going off-line for hours

manupublications.com
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time and with greater impact. In addition to a sig-
nificantly quicker pace of learning. virtual reality
training has also been shown to promote greater
focus, giving employees better knowledge reten-
tion and improved understanding. In fact, in most
instances, we've found that extended reality and im-
mersive learning modalities increase retention by
more than 75% over traditional training methods.

What aboul ongoing fashion trade-related
training opportunities? What would you say is
a key metaverse impact there?

The melaverse uniquely offers continuous, perpetu-

be oflline or indisposed for days or even hours al a
time for Lraining.

Given the signi it extent o which metaverse,
mixed-reality learning modalities can enhance stall
and leadership development and the extreme fis-
cal upside for the fashion industry related. Thereto,
it’s no wonder that the corporate e-skills sector is
leading the technology shift charge. In the global
shion and style sector remote e-learning will be a
caltalyst ushering in the brave new virtual world.

al training opy < 10 leam bers through
out the course of the year in a far more flexible
and convenient manner. The application allows
teams 1o use conversation techy a wholly
F. 1 i L using that are
unique o their workplaces. The learning mecha-
nisms of the metaverse are also casily sustainable
for fashion-related companies over the long term.

Forbes Busii Council Member Merilee Kern,
MBA is an internationally regarded brand anakst,
strategist and futurist who reports on noteworthy
industry change makers, movers, shakers and in-
all B2B and B2 categories. Kern
is founder, executive editor and producer of “The
Luxe List"as well as the host of the “Savvy Venlures™
business television show and “Savvy Living "lifestyle

Metaverse learning lesigned for a
variely of employee lypes within any organization
10 ensure everyone receives cri kills trining
suited for individual needs and “bandwidth.” This
is particularly helpful for those staffers who can't

show. As a prolific business and consumer
trends, lifestyle and leisure industry voice, she keeps
her linger on the pulse of the marketplace in search
of new and i i 14 and exemplary
experiences al all price points. thel
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