Demographic-Driven Interior Design

By Elaine Williamson


The offices of Mihills-Webb Primary Care in Southlake, Texas had formerly been the home of a major healthcare provider but had sat empty for a number of years after that health group moved offices.  When Mihills-Webb Primary Care set its sights on the space, they selected my healthcare and commercial facility interior design firm for a complete design overhaul of the cold and medicinal atmosphere where mauve and blue ran rampant. 

My team was tasked with transforming and updating the space into a warm and hospitable office with a somewhat residential feel where patients and other guests could relax and truly enjoy their time spent at the facility. The concept was to deliver far more than just a nice lobby, but rather a patient-driven experience.

Since, in addition to primary care, this health practice also provides non-invasive cosmetic treatments, two ‘Beauty Bar’ rooms and a special cosmetic waiting lounge were created to exude the luxury and style one would expect at a high end spa. A children’s lounge was also established in the main lobby to help kids feel important as well – and keep them duly occupied.  
When designing for patient demographics, it’s important to hone in on the specifics of patient needs.  For example, although you may not be a pediatrician’s office, many medical practices see patients who often need to bring little ones with them to appointments. Have a space dedicated to the children, alone, can make the patient’s experience better.

It’s also imperative to ensure that the reception area seating accommodates patients of all shapes and sizes. Armless chairs, sofas and armed chairs all have a place in today’s patient reception areas.
Of course, the design concept for the facility began with the outside of the building and carried through to all of the interior surroundings and into each guest/patient room.

Design elements of the project included: 

· Use of warm, neutral yet inviting colors like  soft taupes and warm spices mixed with green throughout the facility and into the guest/patient rooms

· Replacement of all carpets throughout the building

· Addition of  antique brown wood flooring at the lobby entrance

· Installation of 2 50” plasma televisions in the main lobby and 1 in each patient care room

· Addition of cork wall-covering near the check-in/check-out area for sound deadening HIPPA requirements

· Furnishing of sofas and chairs both with and without arms to best assure comfort of all guests/patients

· Full appointment of patient bathrooms

· Creation of special “Beauty Bar” rooms for non-invasive treatments, with high-end wall decor and flooring

· Development of a special art wall between the two nurses stations using art created by staff member’s children to remind them of their own family while they are assisting others in their healthcare

· Addition of a fully equipped kitchen/lounge for staff where they can relax and unwind during lunch and breaks

After a visit with their physician-friend Dr. Mihills at his newly designed practice, Dr. Chad Stephens and CEO Rob Stapp of North Texas Spine and Sport immediately called upon us to create the same hospitable “feel” in their own new facility located in Decatur, Texas.   The North Texas Spine and Sport building, like that of the Southlake medical office, had been vacant for a couple of years and badly needed updating to meet 21st Century standards of care.  In our design concept, we took into consideration the rural aesthetics of this small town while still creating an elegant and luxurious space. 

We began with the exterior of the building which resembled a ‘general store’ style.  To combat this look, we added new round columns over the current squared cedar columns, changed paint colors and added architectural framing on some of the heavily bricked areas for depth, dimension and overall visual appeal.
Initially, the room to be used as the lobby was an empty square shell.  My team installed two HIPPA walls at the check-in area for added privacy when patients are discussing medical issues with the staff through the check-in window.  Warm, yet rustic wood floors and a blue glass tile “river” flows from the front door to the reception counter – a nod to the local community.  Because of the previous placement of the entry doors, EWD split the lounge in half with seating on each side of the “river” and, with another notable homage to the local flavor, added a faux antler chandelier uniquely balanced out with crystals.
Because, like with the Southlake project, it was very important to ensure all guests/patients would be comfortable, sofas and armless chairs of varying sizes and shapes were added.  A small complimentary coffee bar was also added as a perk guests/patients.  
It’s very important to Dr. Stephens and Rob Stapp that their guests and patients feel pampered yet not intimidated in their new space.  Like Southlake, this goal has been met – and then some – as both of these practices continue to flourish.
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